



An innovation in Foreign Currency Investment 

for more safety and convenience 
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Euro-Sal 

Each unit consists of* 

3.0 Deutsche Marks 

2.0 Swiss Francs 

1.0 US Dollars 

0.5 Founds Sterling 

* At the time of publication, 
the proportions tv ore ns 
follows: 

Deutsche Marks approx. 34%, 

Swiss Francs approx. 24%, 

US Dollars approx. U0%, 

Pounds Sterling approx. 88%. 
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You can make decisions on investments In foreign currency by listening to 
friends, or according to intuition, or even just by taking a chance. 


Dollar-Sal 

Each unit consists of* 
2.5 US Dollars 
1.0 Deutsche Marks 
1.0 Swiss Francs 
1.0 Dutch Florins 

* Al tlw tliiM* Of pulillfiillon, 
llio proportion* wore ns 
fullowni 

|1H Dollnr* ii]i|irox. «0%, 
Drutwilio Murks approx. 14%. 
SwIhh I-’ ran on npprox. 14 > 

Du loll Florins approx. 


But if you are interested, in a more professional approach 
Leuml, 


come to us at Bank 
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“DOLLAR 


Our new way of investing gives you a choice of two currency baskets, Dollar-Sal 
and Euro-Sal, made up of the math international currencies. 

They give you a more secure and balanced Investment without worry. 

With Dollar-Sal and Euro-Sal you gain interest, benefit from the rise in exchange 
rates, enjoy the convenience of investing in several currencies, and can check the 
worth of your investment with ease. < . 

***" obtained at your nearest branch of Bank Leuml and 

EURO-SAL” — more convenience, less risk. 




44 Geula St., Tel Aviv 
Entrance at 52 Allenby Rd. 

Tel. 657792 

The Oldest 
Leather Factory 
in Tel Aviv 

FACTORY PRICES 

IWiesen 



JoBiph 

Golillab 


Exporter of TrJcot for children, 
woman & man. 

100% Combed Cotton. 


Ihe finest quality 
underwear 
in Israel. 


Tel Aviv 
Srlgamlsh: 

32 Haraksvet St., 
Tel. 337746 



sports or 

elegant 

for 

women — c 
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i 10 Sheinkin Tel Aviv Tel 289841 


The Fur Specialist 
from 

South America 


In Brazil the name Joseph 
Gottlieb wai a symbol for the 
moit modern and elegant pro- 
ductions of the fur industry. 

In 1074 he came to Israel and in 
these few years his name end his 
trademark have become wall 
known not only in Israel but 
also In France. Switzerland. 
Italy end Austria, where he ex- 
ports his highly styled fur cre- 
ations of the most superior 
quality . 


Til- AVIV. 13 YIRMIAHU SI 
TEL. 446 221 4S3 771 


(Biraua 


READY - TO - WEAR 
TEXTILE LTD. 


T- shirts, skirts, dresses 
for women, 

Tennis shirts for men. 


91, Nahafat Blnyamln St.. Tel-Av}v ^3 Tel. 82 9f 22 
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Pfrederika Shoes 

Models CHARLES JOURDAN 
and JEAN REMBAULT 

132 Dfzengoff, Tel Aviv, (03) 223758 
45 Sokolov, Ramat Hasharon, (03)482083 
hmb 18 Bialik, RamatGan»^_~» 
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LEATHER and 

In less than 3 years, Victory 
has achieved a fair reputation 
as one of the leading 
manufacturers of leather 
fashion in Israel. Today 
Victory is exporting its 
models to Europe. America 
and even to faraway Japan. 

The variety of its creations is . 


SUEDE FASHION for 

so great that it allows an 
interesting choice of 
costumes, day and evening 
dresses, battle-dresses, etc. 

The design is sober and elegant, 
be it leather, suede or 
corduroy. The last addition to 
Victory’s catalogue is a high 
class fur collection. 


the whole family... 

A visit is a must! A visit to the 
factory is a purchase at factory 
prices. 16, Hakishon St. Bnei Brak. 
Victory invites you to the 
Hilton. 

Come see something completely 
new in leather. 

A real sensation! 
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Enter the Fascinating World of Polgat 



Something happens here. A special presence. 

An aura of sophistication created by classic designs.. 
From the quintessential collections of Polgat Enterprises. 
Contemporary, beautifully fashioned suits, 
co-ordinates, separates and sportswear 
in fine natural or combination fabrics. 

Produced entirely by Polgat ’s perfectionists 
■ from fibres to fabrics, cutting to' finishing 
in tomorrow's shades and patterns. 

Acclaimed and appreciated in the world’s fashion capitals. 
To compliment people of fine taste. 


Polgat Enterprises 

Van Dyke OUMAN Lee 


jcruLin Polgat 


BAGIR ‘Van Dyke OUMAN Lee jerulin Polgat 

' ; ™ . OF LONDON ; • ■ 

Superbly tailored classic f exclusive designs . quality k nil wear Jeans and shirts — . fine lingerie high quality 

men's Suites. coordinates, . for men. , for the family \ leisure wear > worsted and 


blaze ] is and 
slacks-. ■ 


separates and 
suits . : : . ' 
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( exclusive . 
licensees of . . 1 

H.DXee, US. A.) 


\ j Enter : the world of Polgq i En terprises 
■i . Israel’s largest textile exporters. /. ’ . 

■ Exports during l9?9 ^ 48 million dollars , / 


worsted and 
all-wool mixed 
materials; hand- 
knining yarns 


'eek February 11 to 14 tel A viv Hilton Hotel Suites 401-4, 406 (buyers only). 

S! ® ^ tVol^ 03 : -62293 i dables: = telex: i33032 Polgt I L . . 

Kr S$S 71;Bakgr S\reel.Uonclqn WlTel 01/480298 1/2 Telex:. 6 1 29985 1 POLBG 

~ • — ■ — 14. Phone: 02161 -298Q1 Telex: 852223 . \ 
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$howino>at.ouroWn showroom; . \ . 

■ FOR APPOrNTMEWT.PHPNE £31266 -.7? $ 332677 . • 
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Fashionable knitwear (or 
babies, children and 
Juniors 

Room No. 328 
Tel Aviv Hilton 

CgCiak Knittings Ltd. 

MANUFACTURERS AND 
EXPORTERS 

Plant: 28 Rehov Klbbuta 
a. Gnlilyot, 
m, Tel Aviv, TeL 831491. 
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EXHIBITORS AT 
ISRAEL'S 20TH 
FASHION WEEK 
FEBRUARY 11-14, 1980 

Room numbers of showrooms 
at the Tel Aviv Hilton 


Adam & Eve 
Adtrnm (Sclilff Allas) 
Ivor Adler 
Alaska 
Alfl 

Anne (D. Splogcl) 

Ata 

Avl 

Bagir-Jerulln 

Barak Sportswear 

Barbour 

Baruch Fashion 

Beged Or 

Bonnet 

Bell las ima 

Berger 

Blba 

Big Ben 

Blue Look 

Canaan Fashions 

Carnit 

Cyvlak Knittings 

Daganl 

Denotex 

Dorlna 

Dorlt 

D.S. Export 
Duplo Ayelet 
Dvash 

Eksteln Knitwear 
Ero 

GabI Model 
Glngetto 

Go Id or 

Hay a Miller 

Iber Fashion 

Kablr Benlev 

Kadlmor 

Kadoah Stylo 

Karina • 

Kltan 

Lahav 

Latnart 

Lena 


Buying Offices 


517-19 

Levnrvm 

339 

314 

Lignl 

408 

542 

I, ml/. In 

318-20 

544-40 

Lydia 

008 

523 

Mliqui'ttl* 

429-31 * 

341 

Mnylimr 

521 

400 

MR Fa.shlotia 

527 

530 

MlfGliro 

543-46 

402-404 

Nllia 

901-2-3-4 

022 

Nlrkani 

312 

510-12 

Of Ar 

522 . 

418-20 

Orpaz 

324 

441-43-40 

Ouman 

401-403 

308 

Papco 

506-7-9 

040 

Pclsl-Pcltrado 

496 

520 

Quilts of Israel 

432 

530 

Ratntcx 

427 

340 

Helen Knits 

302-4 

424 

Rlki Ben Arl 

532 

538 

Rlkmn 

624 

421 

Romi 

014 

828 

Rotex 

829 

414 

Ruth'fl Creation 

338 

335 

Snlpctcr 

430 

309 

Shekel <Ha.Bhachar) 

321 

33Q 

SM 

422 

317-19 

So log 

823 

031 

Splden (Danaya) 

433 

418 

Sportlifc 

528-28 

834 

Srigel Aviv 

333 

417-19 

Srlgor 

310 

301-3 

Tadmor 

428-28 

423 

Tefron 

331 

442 

Terra 

518-20 

680 

Tlforct 

332 

342 

Til ft Plly 

538 

440 

Tip Top 

326 

484 

Topaz 

327 

408 

Toutay Bar 

541 

018 

Trlcoli* 

808 

508 

Victory 

480 

410-12 

Wlgocky-Noya 

485 

810 

Yanlv Fashions 

322 

805-7 




A.D.I. 

Cehag 
Bran Enat 
Heller 

Nomar Agencies 

Shtra 

Trl Plus 


Fashion Week Offices 

Headquarters AM* 4 

Buy ora* Advisory 
Sorvtcoa 802 

Press Off lacs: 

Foreign Local 801-3 

Tourist Services 808 

Ministry of Industry 
Commurco & Tourlsm808 




WE OFFER 

sin Man QUALITY— 
WE OFFER 

RELIABILITY 

S»ee Our collection of 
trdusera and skirts in 
denfm arid cardutov 
.at Tpl'A!vivHi|tdn Room 4-22 
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Manufactured by 

S;M.: 

7 Hashiik St. T«l Aviv lei. 929846. Telex 341730 Speed 
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Helping a lawn to grow 


SEVERAL TIMES a month, 
public service telecasts exhort 
Israeli viewers to leave 
cramped, over-crowded and 
polluted cities in favour of 
development towns. 

Incentives are cheaper hous- 
ing, cleaner air and more open 
space. The development town 
concept is almost as old as the 
State Itself. If there hasn't been 
a mad stampede to take advan- 
tage of the promised benefits, 
it's because not all development 
towns offer sufficient employ- 
ment opportunities to attract 
the multitudes. 

A nice apartment at half the 
price of its equivalent In Tel 
Aviv or Jerusalem is very 
tempting, but only if the 
purchaser can be assured of the 
ability to pay the grocer’s bill 
as well. 

Theoretically, development 
towns should be the backbone of 
Israel. In practice, not all the 
vertebrae are properly in place. 
A notable exception Is Klryat 
Gat, the main operational base 
of Polgat, one of the country's 
leading textile and garment 
conglomerates. 

Klryat Gat was founded in 
1655 to serve as the ubran cen- 
tre of the Lachlsh Development 
Region on the Southern Coastal 
Plain. 

It was still In the throes of its 
birth pangs when Israel Poliak 
came to survey the area a few 
years later. Poliak, a refugee of 
the holocaust, had found a 
haven In Chile, where he had 
built up a prosperous industry. 

Like many wealthy Jews, he 
was Interested in contributing 
to Israel’s economic advance- 
ment, but he wanted his con- 
tribution to be In the form of an 
ongoing investment rather than 
a philanthropic gift. 

In i960, he established Polgat 
and two years later, the first 
self-contained plant In the 
Polgat Group was completed. 
In Its Initial stages, it was a 
spinning mill for wool yarns. 
Poliak had never Intended to 
leavo it at that. His vision was 
much broAder. 

Experlcnoe had taught him 
hot to jump the gun. Develop- 
ment had to be planned within 
the scope of the company’s 
capacities. By 1085, Polgat was 
ready to branch out from yarn 
spinning to weaving and dyeing, 
for which a second plant . was 
constructed. 

Three years later, came the 
next phase — the manufacture 
of, garments from the com- 
pany's own fabrics. The new 
concern, trading as Baglr, 
manufactured conventional 
men's suits for the local 
• market, Not content with that, 
Poliak, In iOTl, imported highly 
sophisticated machinery for 
high quality mass production. 
Baglr began to produce newly 
fashionable constructed suits, 
with special, emphasis on cut, 
fabric and finish, ■; 

THIS EVOLUTIONARY trend 
represented' a ^milestone. in 
Bagir’s export potential. In the 
first year of ; . high . quality 
production . the company's ex- 
ports were $550, Q00. In less than 
. a decade,- they surged to $2$m. 

Poliak and pthfcr members of 
his family who had Joined! the 
business- viewed al| the com- . 
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Woman’s pleated, Black and toftffc skirt vHth blade velvet jacket, from the 
Lady Baglr collection; Man’s 3-piece ensemble, from the Baglr lino, 


Greer Fay Cashman 

pany's achievements as a step- 
ping stone to something bigger 
and better. 

They set themselves an un- 
compromising quality ethic 
which quickly became 
recognised in England,' . Ger- 
many, Austria, Holland ' and 
more recently ip America, * 

At one stage Bagir was the 
exclusive Israel licences of 
Pierre Cardin, Paris, and after 
this arrangement expired. 
Bagir became the Israel 
Itcencbe of Van Dyke of London. 

Locally, Polgat acquired con- 
trolling interest in Ouraan, 
manufacturers of men's and 
women’s knitwear — and 
Ouman, naturally enough, 
utilises Polgat yams. 

The Polgat group also 
manages and. owns half the 
shares in Llgat. manufacturers 
of sportswear and leisurewear. 
Llgat has a manufacturing 
agreement with, and is the 
Israel .lioencee of H.D. Lee Inc. 
U.S.A. Msfritex, a subsidiary of 
Llgat, located In Sderot, also 
operates, beneath the Polgat 
umbrella. 


In 1977, the company went 
public, and In the same year, 
started a relatively modest 
production line of women's 
blazers, skirts and pants under 
the Lady Baglr label. 

Following In the footsteps of 
the Polgat success formula, 
Lady Bagir earned the right to 
its own separate production 
plant, which opened last Oc- 
tober with 350 employees, and a 
capital Investment of IL60m. 

In the meantime, Polgat bad 
made two additional ac- 
quisitions, Australian Wool In- 
dustries Jn Ashdod and Frlne 
Lingerie In Jerusalem. 
Australian Wool Industries Is a 
wool combing plant producing 
wool tops which constitute an 
intermediate stage between 
sheared i^w wool and yarns. 

Frlne was renamed Jerulin. 
Accompanying the new trade 
name was an additional produc- 
tion line — "V little lady” 
dresses, which will have their 
first public showing at Israel 
Fashion Week. V 

The Polgat group ls.dedloated 
to advanced technology, 
modern.equipment and a highly 
trained labour force. 

Hhlni Poliak, Managing 


Director of Bagir, In January 
announced the Installation of 
computerised pattern-making 
and automatic cutting push- 
button machinery at a cost of 
IL55m. The American produced 
equipment is programmed on a 
magnetic tape and guarantees 
unfailing accuracy. Baglr Is one 
of the few companies In the 
world, making use of this high 
technology technique. 

THE POLGAT group is the 
largest single employer in 
Klryat Gat, providing an in- 
come for more than 4,000 
employees. For these people, 
Polgat has been more than a 
source of livelihood. 

Many came to the Polgat 
plants without any previous ex- 
perience in the textile Industry. 
Some had never worked in a 
factory before and did not know 
the meaning of production dis- 
cipline. All new employees 
spend their first two or three 
months under direct supervi- 
sion of specially qualified in- 
structors. 

Part of the training process 
takes plaoe In small group un- 
its, but most of it is conducted in 
the various production 
departments in which the 
employees will eventually 
work. As soon as trainees are 
considered sufficiently skilled, 
they take their places in their 
respective departments earn- 
ing basic wages plus bonuses. 

Polgat has Inaugurated a 
high school study programme 
In which general studies are 
combined with subjects related 
to textile production and gar- 
ment making. Many students 
later embark on more ad- 
vanced studies In these fields. 

In common with other large 
plants in Israel, Polgat has es- 
tablished a local day care cen- 
tre at its own expense for pre- 
school age children of Polgat 
employees. 

Older employees do not have 
the fear of too much time on 
their hands as pension-age ap- 
proaches. Those who want to 
continue to work, are employed 
on a part-time basts. 

There has always been a 
willingness on tho part of 
Polgat's management to meet 
Its workers half way. Even the 
most efficient operation has its 
snags, ■ and workers are not 
always happy with their lot. 
Flexibility by management in 
negotiating with workers has 
met with the best possible 
response — there has never 
been a strike at Polgat. 

Mutual respect is reflected in 
work attitudes. Because tho 
company ia good to Its 
employees! the latter are no 
less anxious than the board of . 
directors to preserve and 
promote an Image of. quality 
and reliability. Polgat’s 
prestige is their prestige. 

Unrelenting research and' 
development are as much part 
of the Polgat success factor as 
quality and efficiency. With the 
advent of stretch fabrics, 
Polgat began experimenting 
with fabrics such as corduroy, 
which was not among the group 
of elasticated materials in an 
earlier fashion era. 

INNOVATIVE fabrics which 
have come off the looms In the 




past few months can this week 
be seen In the Baglr,' Lady 
Baglr and Jerulin collections, 
but it will take a little longer for 
them to appear in Polgat's local 
retail chain of Ouman shops 
and other outlets on the home 
front, 

Bagir’s fashion co-ordinator, 
Sheila White, Is on the verge of 
rhapsody when talking about 
the new collections, especially 
that of Lady Baglr, which for 
the first time has broken away 
from Its conservative colour 
chart and Is this season in- 
troducing bright jewel tonlngs, 
primarily In velvets. 

"All our fabrics have a very 
soft look this season," she says. 
"We've gone In for mohair, 
angora, fine boucles and tweeds 
and pure wool worsteds. 
There's an enormous range of 
checked and Scotch plaid skirts 
and velvet jackets and lots of 
pleated skirts with pleats In 
every width." Lady Baglr has 
just bought a new mechanised 
pleating machine to help com- 
plete a slnglci order of 32,000 
pleated skirts. 

White underscores the Impor- 
tance of being aufalt with taste 
preferences In different coun- 
tries. While Lady Baglr Is doing 
brisk business in pleated skirts 
with Britain, ten gore skirts are 
being produced for Germany 
and the local market. The split 
straight skirt enjoys popularity 
ail over the world, and Its many 
versions occupy a prominent 
place in Lady Bagir’s collec- 
tion. Blazers with rounded 
reveres are in lengths of 80 and 
05 centimetres. There are also a 
Lot of Chanel jackets. 

The Baglr line Is very 
straight, slim and fitted with 
the focus on pocket details. 
"It’s more sophisticated than 
last year’s winter range," 
White comments, "but the 
changes are not as dramatic as 
those that we've Introduced into 
the Lady B&glr collection." 

The reasoning behind this is 
tho difference In the sexes. "No 
matter how bad the economic 
situation Is," she comments, "a 
woman will always want 
something new. Men are less 
clothes conscious." 

Men who are the exception to 
the rule will discover that there 
are some novelties in the Bagir 
collection, especially in stretch 
fabric trousers made of wool, 
corduroy and linen. 

The Jerulin collection com- 
prises nightwear, housegowna 
and dresses for little girls, the 
latter designed by Lena Katz, 
with:very feminine little girls in 
mind. Baby cords, silky look 
flannels and tartans have been 
translated into.smockB, 
pinafores and co-ordinates in 
exquisite, almost Victorian, 
styling. Deep solids are reliev- 
ed by charming lace collars and 
embroidery motifs. 

When Fashion week planning 
began, Bagir was dubious about 
including this junior range. 
Personally, I found it quite 
delightful — and hopefully, 
buyers will too. 

All that remains now, is for 
Baglr to Introduce an updated 
Little Lord Fauntleroy line, and 
Polgat will have the' textile and 
clothing Industry neatly sewn 
up. □ 
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LEAH 


THINKS 

YOU ARE THE 
GREATEST 
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Tallin made for Leah Gottlieb of Gotten by the prestigious department store 8aks of New York. 

PRST PLACE LUSILD-UJCe 


IT IS ALWATS a pleasure to in* 
terview Leah Qottlieb of 
Oottex. She has such positive 
things to report. Just back from 
seeing her Summer *80 collec- 
tion displayed in the show win- 
dows of a freezing New York, 
she says this la Qottex’s best 
season ever, with the company 
exporting some 80 to BO per cent 
of production world wide. 

In 1979, Oottex’ s exports ex- 
ceeded $iOm. The prestigious 
department store S&kB of New 
York took $lm. worth of bathing 
suits and cover-ups from Oc- 
tober to January. As a token of 
appreciation Saks made up a 
special T-shirt which reads: 
“LEAH SAKS THINKS YOU 
ARE THE GREATEST" (see 
photo). 

Mrs. Gottlieb notes that 
workers seem to be taking their 
jobs more seriously these days, 
for production at the firm in- 
creased by 20 per cent in the 
past two months. Gottex now 
employs 1,000 workers locally 
— 680 at their large Tel Aviv 
plant and another 820 through 
contractors for special jobs. 

Thirty years of dedicated 
work have made Gottex the 
number one swimwear pro- 
ducers in the world. The 
firm Is a family concern, with 
Leah’s husband, Armln, the 
director general. The Gottliebs* 
two daughters have also taken 
their place in the firm — Judith 
Is at her mother's side at the 
design and production end and 
Miriam runs the U.S. operation. 
Even the grandchildren — and 
there are six of them — already 
know all about swimwear, says 
Leah. 

Gottex made their tie-up with 
Lycra, a Geneva-based Swiss 
firm that has Dupont's 
registered trademark for its 
elastone fibre, when the 
material , first made its 
appearance 15. years ago. The 
fibre enabled Leah to design 
super-soft , form-fitting and 
completely pliable swimwear. 

GOTTEX SWIMWEAR feature 
in the bept stores in the world. 
When asked whether some of 


Helen Rossi 


the Far East mass producers 
were not cutting into her 
business, Leah Gottlieb smiles 
and says: "Well the best stores 
in Hong Kong have been my 
faithful clients, for the past 15 
years." 

.Gottex will not be showing at 
the current Israel Fash^pn 
Week, but with buyers stream- 
ing through their showrooms all 
year round, deliveries of orders 
for the 1981 collection will 
already begin In early April. 
And, as usual, the collection is 
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Leah Gottlieb 


original, not only In design but 
also In its colour combinations. 
For 1981 colour runs riot with 81 
different hues blended Into the 
range. 

In addition to the swimwear 
and cover up garments — - most 
of which look as though they 
can be worn for evening wear — 
Gottex Is now making side 
collections of evening dresses. 
Their 1981 collection also in- 
cludes denim sportswear. Since 
garments In these side lines are 
being produced in small quan- 
tities, there Is every hope that 
some will reach the local 
market. 

Gottex's catalogues also 
come in for praise. 
Photographs for the 1980 
catalogue were taken by Mike 
Reinhardt of the U.S. and the 
fabulous print job was done by 
W. Turnowsky Ltd. of Tel Aviv. 

SINCE THERE is so much talk 
of the U.S. coming up In the 
fashion world to produce really 
original designers of their own, 
we asked Mrs. Gottlieb how she 
views the scene. "Yes," 
she states, "Kelvin Klein, 
Hailstone, Mary McFadden, 
Oscar de Laronta and BUI Blass 
are certainly originals and they 
are creatingan American haute 
couture. They are having a 
definite, influence on U.S. 
fashions, perhaps more so than 
Paris these days." 

As we -left we were permitted 
a look at Leah Gottlieb's draw- 
ing board. Designs for '82 were 
already showing and even some 
programming was coming 
through on her large work 
table.. Designers, now more 
than ever, must have engineer- 
ing experience too. As Leah 
Gottlieb sets her designs for a 
new collection, printing plans 
tor her materials must accom- 
pany them. And In the com- 
pletely Integrated operation 
that Leah GottUeb has built Into 
the fabulous fashion foundation 
of Oottex,. every* leaf, flower, 
stripe or square stands exactly 
on the right spot so-that no inch 
of material is wasted in the cut- 
ting. □ 





Every Mother finds the perfect 
outfit at DENOTEX 

Every child feels perfect in a 
DENOTEX outfit. 

Children's fashions in soft,. 

comfortable fabrics. 

Available at finer shops. 

DENOTEX LTD.. 37 Sderot Hanassi, Carmel, Haifa 
Tel. 04-332106. 

Exhibiting during It real Fashion Week — Hilton Hotel, Tot Aviv. Room no. 336, 
Fob. 11-14, 19BO. 


D.S. EXPORT CO. LTD. 


AUTHORIZED GENEHAL EXPORTERS 

KNITWEAR FOR INFANTS & CHILDREN 

KNITWEAR FOR MEN & WOMEN 

OTHER CHILDREN’S CLOTHING AND BABYWEAfl 


"FASHION WEEK": 

at th« Tel Aviv Hilton, rooms 317-319 


Offteo & Showrooms: 9 Rahov Nachum, 
P.O.a B8S. Bnel Bmk. 

Tal. 03-707 T 10/7/8. To I ax; 32174 BREM 
Cables: DEXOR TEL AVIV. 
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KABIR Benlev Ltd. 

From raw skins to garments. 

Three factories producing . 

leather, pelts/furs and garments. 

Factories.- Petah Tikuo, Tel. 05-912435, 907205 
Room No. 440 , HUton 
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(Left) 8 portHfe'a ribbed velvet Jumpsuit, designed by Shuky Levy. ( Centre ) Checked suit from Maytime 'a winter collection. (Right) Overall Hi acriian potymtcr and skat, by Kayo MVkr. , 

Fashion Week briefs 


GINGETTE has branched out 
from US traditional lines of 
appllqued suede. Last 
summer the firm Introduced 
a modest range of better 
class sportswear which sold 
well and created the impetus 
for the current collection of , 
elegant dresses, suits and 
coats in boucle and wool 
blends. stre.amlined 
sportswear In denim and of 
course the suede on which 
the company cut its teeth. 

"WE'RE NOT manufacturing 
skirts for winter,” says 
Yossi Altl, founder of Alfl. 
The decision Is based on 
soaring costs In all fields of 
the fashion Industry. "A 
woman who buys a skirt,” he 
- explains, "often wants to 
wear it with knee-high boots, 
whioh are so expensive that 
she. finds it more economical 
to buy a pants suit. 1 ' 

MA VTIME 18 stepping , out of 
• the unisex look with a Wide 
selection of ladles’ pants In 
the r.eal sense of the word 
side fastening instead of fly 
, front. Within the extensive 
> . range of Maytlme's co- 
ordinates, is a superbly 
crafted full skirt, fitted from 
whist to hip. Sales from the 
-\v winter Collection were made 
. to. German buyers In ad- 
, 1 vance of Fashion Week. 1 

SPORTLIFE has taken on an 
additional challenge, with 
the. addition of. a new line to. 
it's • broad . r^inge of co- 
ordinates; Coats And jackets 
In 'fabulous fake, furs ' tinted 


in the same shades as 
dresses, tops, skirts, pants 
and jumpsuits are 
simultaneously sporty and 
dramatic. Long-haired 
fleecy poodle has also been 
translated into sweaters, 
vests and cardigans. 

A SOFT pearl grey Is one of the 
most popular colours in ac- 
tive sportswear. Barbour 
has found It to be an ideal 
shade because It is a perfect 
background for trimmings 
and stripes in any other hue. 
Terra also has a lot of grey 
as well as off-white and a 
rich royal blue. 

LYDIA, a newcomer to 
Fashion Week, caters to the 
"fuller woman" and has a 
unique collection In that 
. neither fabrics nor styling 
attempt to emulate younger 
trends. Conscious, of a 
bosomy, stout -wai st ed 
clientele, Lydia’s range is 
■ designed for comfortable fit,' 

• with a predominance of live- 
ly, print fabrics for day wear 
and sheer voiles for. cocktail 
and evening wear. 

RIKMA has never quite been 
able to escape an ethnic iro- 
; . age, which right how is very 
i mueh In its favour, with uni- 
versal fashion inspiration 
•: coming from Chinese Man- 
darins, Russian Cose aka and: 
American cowboys. Many 
. blouses and necklines in, 
... dresses and jackets in the 
’ • > Riktqa collection’ are based 
on these themes. ' 


Rebecca Morris 


SPURRED BY the renewed 
popularity of knitwear as a 
fashion item, Bennet, which 
for the last couple of years 
gave more priority to 
sportswear and dresses, Is 
bouncing back into the 
knitwear field with bold, eye- 
catching geometries. These 
are being shown side by side 
with their other lines. 

PAPCO HAS gone into print In a 
new single knit soft texturod 
fabrio — a blend of wool 
angora and acrylic, which is 
great for many of the draped 
and flowing Blyles In the 
current collection. It 1 b Pap- 
co policy to do something In- 
novative every season with 
its bread and butter fabric 
velour. This season’s che- 
quered offering is a 
natural because of Its visual 
resemblance to quilting. 

THE IMPACT' of the revival of 
the classics has influenced 
most fashion houses in- 
cluding noncomformlsts 
such as Ivor Adler* irrespec- 
tive, of rag trade Hide, Adler 
. '.continued. to produce 
:. variations ona theme of his 
Southern belie and found 
■markets here and abroad. 
■ He hasn't abandoned all his 

, Mils and lace, hut there is a 
distinctive no-fuss classic 
. . range with the Collection 
prlnt motiia on 
®° lld U r i 8ht *nd pastel 
, coloured- backgrounds. 


KITAN IS one of the biggest 
Fashion Week surprises , 
with a very stylish, 
beautifully grouped mix unit 
match collection of blazers, 
jackets, skirts, blouses, pants 
and Jumpsuits made up of 
their own and outside 
fabrics. Meticulous attention 
to cut and detail ranku thin 
as Kltnn's best quality 
collection to date. 


WITH WIDE shoulders still In 
vogue, Berger's fashion ac- 
cent is aimed straight for the 
shoulder, with welting , 
quilting, smooklng, pleating, 
tucking and apauleltcn as 
main highlights. The Borgcr 
Collection has been designed 
along simplo, elegant lines 
with textures dictating the 
mood. 

WINTER WARDROBES in 1981 
will, oontain boucles, tweeds, 
corduroys, larabawool, denim 
and velour, frequently in 
stretch fabrics. Knitwear will 
be distinctive in vibrant jac- 
quards, lots of rib play, polo 
collars, asymmetric fastening 
and a myriad of shapes, 
.colpufB, stitches and patterns. 

Pants range from body hugg- 
ing stirrups, through severely 
tailored to basty straights and 
: baggies. , . - 

. Skirts m* the ^qle gamut 
from straight tp; olaoho. In 
dresses* the sack -and the 
trapeze are ,well oh the way! 
; ?* ak V but mutQh Wtqte feminine 
than they were In the ’SOs. More 
. prominent are sbml-fltted 
narrowed drefaseis and full 


skirted dmssus clinched at the j 
waist. Mlcrvon arc ofton m 

light. ..G £*• 

Hhlrts and blouses arc oihw j. 
v»*ry sporty or ullra-fomlnlM’ . 

Tlu* Wrsloru sliirt. roplelc WW . 

tiiNsU'n. conies l " ^ JSST • 
lM.gKilng array of ^ ' ; 
(■iiliiiirn ami Inlorprotat 0M- i;, 
Thr mure feminine 
lulu* tlmlr «?u« from traditions , 

Antnllo styling- !•' 

Tin* choice of lops l® ^ 
varied than over ' b J^ D S ; 
hiittln Jackets, - . 

irenerh coats, safari JacMJ- t _- 
rittuil hcilnros, b ^|¥®j <;•; 

all lengths, box «*»»• "jT L- 
Imcks, lightweight f»J e [ . 
tulip bn m II nos, sip. stud, W»* 
and tli* bolt fastonitig. ■ 

QalHinK P« r «J^£S 
avenue - as a lining. I jf ® ^ 
and total garment. , 

also back in force • 

bodices and sleeves- 
both square and n^Aj, 

resurfaced, M have ruffle £ 

P«*rl buttons. nW * 

Trimmings fr-' 

piping, fancy v.. 

embossing, fl ™; r ..«[» •' 
fringes, pom pom®. & 

rhinestones and iog»* m $ 
Tho colour pdett*. 
slvo. The basics are rsa-l ^ ^ 
blue, purple, & 

copper, with toning® « e? pji u* 
palest wash to tb ® ti jnni- fe 
possible co our si ^ -• 


pnsBLDic B • 

Marvellous light on ^ jl 
effects arc * ohl ® v *L ni0 j 
blnlng dusky hues ^ ^ lil 
and solids, o»P oola 
knitwear. ■ 

It’s going to be 3 n ter; jr'-'. 
dressing up for oext . . jj L; . ; 
we can afford it., 
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EXPORT IS MAIN 
FASHION FOCUS 


Danit Landau 


THE CREDIT squeeze and 
other harsh economic measures 
adopted by the Israel Govern- 
ment may In the final analysis 
give the nation's garment in- 
dustry its biggest boost since 
the establishment of the State. 

Finding the local market 
saturated with left-over stock — 
one of the numerous sacrifices 
on the altar of inflation — many 
fashion manufacturers, in a bid 
for export markets, are up- 
grading their designs and the 
quality of their merchandise. 

"In the past few weeks we've 
been literally .inundated with 
enquiries from people who 
never thought about export 
before," says Ghana Weiss, 
director of the RTW and ( 
Knitwear Department at the 
Ministry of Industry, Trade and 
Tourism. 

Acknowledging that there 
have been some casualties in 
the wake of the Treasury's 
tightening of the purse strings, 
she Is confident that, in the long 
run, the Government's 
stringent policy will prove 
heneflclal for the Industry. 

Among the more promising 
signs la an Improvement In 
employees’ work ethics. 
Beaauaa financial con- 
siderations have forced staff 
reductions in several firms, 
employees are taking a much 
more responsible and serious 
attitude to their Jobs. The fear 
of joining the ranks of the un- 
employed has prompted 
greater efficiency and pride in 
production. Workers can no 
longer bulldoze employers with 
throats of slow-downs and 
strike action. Today they are 
aware that such rash behaviour 
can result in permanent closure 
of a factory. * 

As a keen proponent of ex- 
port, Weiss drawB attention to 
continuing annual increases. 
Large-scale development of 
fashion and toxtiles began as 
recently as the 1080s, she points 
out. In 1988, the export figure 
was only $i4m. By 1078 it reach- ' 
ed $l78m. Last year, it was 
$233m. — an Increase of 32.8 per 
cent. This figure includes 
<22. 7m. worth of fur and leather 
garments. 

THE ONSET of the '70s herald- 
ed export expansion. Weiss at- 
tributes the success of larger 
companies, such as Bagir, 
Ligat, Triumph, Delta, Glbor 
and Gottex, to wellrplanned 
development and high quality 
mass production. 

Vertical operation is another 
significant factor.' Some 100 
firms are currently engaged in 
total or partial vertical produc- 
tion. This ensures in-house 
quality control of yarn, fabric 
and finished garment and 
avoids unnecessary hold-ups 
due to non-delivery from out- 
side sources. 

The Ministry of Industry, 
Trade and Tourism together 
with the Ministry of Labour and 
the Israel Export Institute have 
sponsored courses at all levels 
on the '-fashion industry. Train- 



Ghana Welis 

ing runs the whole gamut from 
the work bench through to mid- 
dle and top management. 
Several courses are conducted 
through the Shenker College 
and others are organized on a 
regional basis or within the 
plants themselves. 

Weiss Is particularly proud of 
the role played by the fashion 
industry in the emancipation of 
Arab women. "At the beginning 
of the last decade," she says, 
1 'women in Arab villages barely 
knew what it meant to work out- 
side their homes. At most, they 
worked in agriculture — and in 
a very primitive way at that.” 

In the early '70s ministerial 
personnel combed the villages 
to recruit workers. Then they 
brought in factory owners who 
set up cottage Industries for 
piece work. It wasn't easy 
because many villages had 
neither electricity nor running 
water. Today, the Industry 
employs some 4,000 Arabs, of 
whom 3,700 are women. 
Moreover, emphasizes Weiss, 
"they return to work after 
they’ve had their babies." 

The Integration of Arab 
labour Into the Industry has 
been a vital factor in the con- 
tinued increase of production. 
In 1979, production volume 
reached an all-time high of 
IL20b. compared to ILU.lb. In 
3978. 

DESPITE ITS commitment to 
budgetary cut-backs, the 
Government has approved 
loans to the extent of IL260m. 
towards further development of 
the garment industry. 
Feasibility studies are being 
conducted on applioations for 
loans totalling IL238m. 

Sixty per cent of the in- 
vestments are designated for 
export enoouragement. Last 
year, 43 companies benefited 
from Government assistance. 
Of these, 38 expanded their ex- 
isting operations and seven new 
plants were established. Plan- 
ned for 1980 is the construction 
of five new factories and expan- 
sion of 2S established firms. 

Israel's regular participation 
in international fashion fairB 
aroused buyers' interest t and 
exposure to international 
trends fostered more creativity 
on the part of Israeli designers. 
Improved stylinjg and quality 
brought orders from rag trade 
retailers large; and small from 
most developed countries. • P 
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Lvorina's high -fashion 
kniti/i/ear- 

since 1947 in fashion houses 
in Switzerland, Germany, 
The Netherlands, the U. K, 
South -/if rica, /Australia, 
Canada, the USA, and 
Norway too. 

Doriria of Israel - 
the mark of excellence 
in design and quality 

Dorina Ltd., 25 AbaHilel Road, Ramat-Gan, Israel 
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Bazak, the most 
detailed, practical 
and Informative 
guide on Israel, 

now available In 
German or English 
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in Dresses, Suits, 
Skirts, Trousers 
See our collection 
in Room Wo. 530, 

To! Aviv Hilton 

or at the factory showroom 

Hflya Millar Ltd.. 

63 Sokolow St.. Herzliya, 

Tel. 983874. 
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■flacahed the deal Israeli Buy award 

• tor 1979. akidiSBO. 

. 6 Ban Yehuda. Jerusalem- • 

. 02-223824. . ■ 


WE’VE MADE IT 

SIMPLE 


Vasl It's easier than pvar far tauriecs 
In asleoted hotels in Jerusalem . to 
kesp In tauah with events In Israel 
when they return home. 

Just stop by the lobby ol the Ariel, 
Diplomat, Holylend, Kings. President, 
Ham, Remade 'Shalom, or Tlrat 
Batsheva arid look for our "For Israel 
Lovers'* subscription card. 

Complete,, and send It (already 
prepaid) to lis. No aaah involved. Juat 
Indicate your credit card number. 

We for our part will send you Tha 
Jerusalem Post International Edition 
by air every weak. Keep In touch after 
yoyr holiday has ended. 


TOlPAZ KNITTING LTD. TV 

Baby & Infant Knitwear 
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'.1W0 exports: $700,000 


73. Rehov- Kibbiitk Galuyot, Tel Avii>, Tel 8%BS89 

• * • ‘v, ^.pjiroved Exporter ' . 


THE JERUSALEM 

To POST 

P.O.B. 81, Jerusalem. 

Please send me copy/coplee 

of the 1979/BO Baxek Guide to 
Israel at IL170 each, incl. VAT. 
My cheque la enclosed. 
Engllsh/German (please 
Indicate). 

NAME 

ADDRESS 


The gift 
for 

all ;>ea;ion5 


perfumes 

JUDITH MULLER 


ISRAEL 


AVAK.AP.il |N ()|J1. luff rKtr.K:'-. 

i'N HO A 11(3 fLAI AIlK.INt A 
HOILl {JUT SHOPS PtHEUMCRI* ;; 
IlMSHfVrt AM 1 $ ,-.N() CHAMr-. 

A **LHOV ll'UO COHN CM rOIKCHMAMN 
ANI'.I A ( 01JP ( ACTOPY HHOWHOOV- 
'“I DISHAEi I Si ON 1 ! pAII'A 


Sample of Tricolla'a collection of fine knits - with the emphasis on texture. 

The French 
connection 




Gita Baruch 

THE TOWN of Roanno, near 
Lyons in Central France, is well 
known for Its textile and 
knitwear industries. “That’s 
whore nearly all the Jews in 
Roiinne got their start, " quips 
Victor Good, one of the 
partners In Trlcollz. 

Gecel, who came to Israel 
seven years ago, also plokcd up 
his stitches in Raanne, where he 
established his own business in 
195B. In 1978, he transferred 
part of his operation to Tel Aviv 
and went into partnership with 
Asher Shalom. 

The know-how of the French 
firm put Its Israeli offspring 
quickly on Its feet. Within two 
years, Trlcollz — or Liz, as it is 
known locally — was In the ex- 
port game, shlpplhg goods to 
France* Germany, Belgium, 
Holland and England. 

A vertical operation, Tricoliz 
produces its oWn knitted fabrics 
from whloh it manufactures T- 
shirts, sweaters, blouses, 
dresses', skirts, cardigans, 
pants and jumpsuits, 

Most ' first-time participants 
in larger Fashion weeks' come 
into the picture oh a- modest 
scale, but Tricoliz believes in 
. dping things in a big why and 
WiU probably haye the largest 
and. moat diverse of all collec- 
;tioiui. *: 

. ih mind that buyers 


will bo coming from both 
northern and southern 
hemispheres, Tricoliz will be 
showing some 80 designs for 
both winter and summer, inline 
and heavy knits. Frabrica In- 
clude angora, jacquards, 
velours, bouolo, cotton, 'double 
jersoy, nillt finish tricot, viscose 
and many others. 

Working with French and 
local designers, Trlcollz has put 
togothor a collection for all 
tastes and all age groups that 
ranges from the starkly simple 
to the vorttably wild. 

Tho main thrust is on texture, 
but colour plays almost as 
significant a role. Whereas 
most manufacturers have 
limited themselves to the 
autumn colour palotte, plus 
black and two or three pastels 
for tonal harmony, Trlcollz has 
gone Into competition with the 
rainbow — and come out ahead. 
Their colour chart goes all the 
way from the bright iridesoents 
to the deep sombres, the pale 
pastels and the muted reds, 
browns and greens. 

Whether this Is a courageous 

or foolhardy step will only he 
known at the end of the weeki . . 
but there is a certain logic w ; 
their posture; Not everyone c&ft 
wear the “in’* colours; and, 1 fo* 
that matter, there are enough- 
people who deliberately sw®* 
away from them, because they * 

want to look different. Whether : 

buyers will agree with tms ■; 
premise, remains to be seen.w 
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(Top left and right) From Canaan’s 
latest collection: Multi-coloured 
gulubiya and 2-pleco outfit are 
designed by Jacqueline Qal: check - 
ed dresses by Tova Shidlowsky. 

Canaan, the fashion firm of Kib- 
butz Tsorah. entered the fashion 
world in 1977. Encouraged by its 
success in the local market, Canaan 
now also plans to produce for ex- 
port. Hence ito participation, for the 
first time, in Israel Fashion Weak. 

(Below — loft and rlghti From 
Niba •# latest line'of Banian dresses. 
Niba. ii vertical operation with a 
reputation for producing medium- 
prlced garments that meet the 
needs of the elegant ivoman, has 
seen a dramatic increase in exports 
over the last few years. In 1979 ex- 
ports came to SSm. Niba designers 
include Gideon Oberson, a lop name 
in Israeli haute couture, and a team 
of fashion graduates from the 
Shcnkar Textile and Design 
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ROOM 532 

31 TCHERNIKHOVSKY ST. TEL!(03) 658505 
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For further information during the week, please visit our office in Room 405, To! Aviv Hilton. 

You can also contact us at tho Israel Export Institute, 
Shalom Towor, 9 Ahad Hanm St., 11th floor Tel Aviv, Tel: 03-653012 
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The Israel 
Export Institute 
Fashion Center v "' w 
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This year 



to our own showroom 
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Presented at Gottex House 
during the Israel fashion week 
February 11 -14, 1980. 


■.si TudVr ; ^ Special eppoi ntmentMor buyers and Press. 
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FOR 45 years it has been a 
household name, and no 
wonder: there are few 
households In Israel that have 
not been penetrated by Ata, one 
of the largest and most com- 
prehensive vertical operations 
In the country. 

Even If you’ve never entered 
an Ata retail store, the chances 
are fairly high that any cor- 
duroy garments you have in 
your closet are an indirect 
purchase from Ata, because the 
cloth was probably produced at 
the Ata plant. 

Ata's production encom- 
passes spinning, weaving, dye- 
ing, finishing and sewing. The 
latter category includes ladies', 
men’s and children’s out- 
erwear, work togs, uniforms, 
napery, bedlinen, bed covers, 
kitchen and bathroom towels 
and diapers. 

Ata was founded by the 
Moller family, who came here 
from Czechoslovakia, bringing 
with them a work philosophy 
then prevalent in Europe, 
namely, the ability to control all 
stages of development from 
yarn to finished garment. 

Advantages stemming from a 


Greer Fay Cashman 


vertical operation included In- 
creased profitability. By con- 
trolling all aspects of the opera- 
tion from raw fibre to final 
product, the company dispens- 
ed with middle man's profit, 
and also increased their 
revenues from sales of yarns, 
fabrics and garments. 

Later, they added another 
dimension with the chain of Ata 
shops which are to be found in 
virtually every city and town in 
1 Israel. 

“They had the field all to 
themselves," says Ata's 
director-general, Amos Ben 
Ourion, who acknowledges with 
hindsight that the system also 
has its disadvantages In that 
the garment maker has to rely 
on only one fabric maker. This 
was rigid policy at Ata until 15 
years ago, when the firm's 
board of directors realised that 
in order to compete, Ata would 
have to become more flexible 
by utilizing resources other 
than its own. 

In 1963, the Moller family 


shares were sold to a Swiss In- 
vestor, who retained controlling 
interest of tho company until 
1974. The Elscnbcrg group, 
which is also the main 
stockholder in Lodzia, acquired 
the bulk of the shares 18 months 
ago. 

Until November, 1970, there 
were 3,000 people on the Ata 
payroll. Increased production 
costs necessitated streamlining 
of the labour force, which h&B 
now been cut down to 2,500. 

Throughout the years, some 
85 per cent of Ata's merchan- 
dise has been designated for the 
local market. But due to cash 
flow difficulties on the home 
front, Atn will decrease its local 
distribution and try to increase 
its exports to 30 per cent of 
production volume. 

EXPORT FIGURES for 1979 
were $7m. but orders for the 
current fiscal year already ex- 
ceed $10m., of which ?7m. have 
been placed by Marks and 
Spencor. 

M & S Is the major export out- 
let for several Israeli firms. 
What would happen to Israel's 
textile and fashion industries If 





IS Jaila Rd., 

Tel Aviv, Tel. O8-858120 


See the wide selection oi 


Ladies Fashions 


. Specially designed 
v for the busy and the elegant woman 
at. Itoom 508, Tel Aviv Hilton 

’ Showroom and Factory : 
li ietfael Najara Street, Tel Aviv, Tel, 658088. 




the right buying agent. Contact William Koikes 
for Fashion, Quality and Dependable Service 
/ at: the InfornialldivDesk., Hilton Hotel, or 
wiUiam KotkfeS, ?.O.B. SO, Savyon'.Tel, 08-784698 
eelfrey Beene; I 


Don’t put all 
the blame on 

vmm... 



DANAYA 


in leather & fur 


take some of 
the credit yourself! 

You and Danaya — way ahead — at the center of 
everything . . . turning heads . . . stopping crowds . . . 
getting a whole lot more attention than you 
bargained for. ‘ , 

Danaya — fashion in leather and fur — both classic 
and daringdeslgns, for today and the years ahead. 
You arid Danaya — perfect taste — mce to share the 
blame with. 

SEE OUR 1980 COLLECTION OF ‘FASHION IN 
LEATHER AND FUR’ AT THE TEL AVIV HILTON 
HOTEL, SUITE 433 DURING THE FASHION 

Week nth-i4th feb. 
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TEL AVIV: 7 Msndetl Bt. (colour of Yehuda -Sfc*) } JERUSALEM : 28 Hlllel St. (Rouco HuHMft 

RAMAT GaN; 17 Bialik fo. Opening ahorily at die Hfltort. Jerusalem. ; 


M & S decided to close shop? 

Ben Gurlon bridles for an In- 
stant and retorts: ‘‘If anyone 
thinks that M & S is giving the 
industry a relaxed time in 
which to survive, they’re mak- 
ing a mistake. It's not a charity 
thing. They’re the toughest 
customers that any manufac- 
turer will ever face. Whoever 
tackles M & S immediately 
raises the standard of Israeli 
manufactured apparel.” 

Ben Gurlon admits that M & S 
will give Israel a better spor- 
ting chance than Israeli 
manufacturers can anticipate 
from elsewhere, “but we have 
to produce according to their 
standards. If we don't, there's 
no second chance." 

Apart from England, Ata's 
best export markets are in 
France and Germany. In 
Israel. Ata has always been 
known for low-coBt, high- 
quality products. 

Price-wise, Ata has a tough 
road to hoe In the international 
marketplace, but Ben Gurlon 
noteB that while Ata may find 
price competition difficult, it 
outranks most competitors 
when it comes to quality. Over 
the last two yearB, Ata has in- 
vested IL200m. in machinery, 
which Ben Gurlon claims “is 
the most sophisticated in the 
whole country.” The machinery 
is integral to Ata's export 
development plans. “With this 


machinery," he says, “there is 
no doubt about our maintaining 
our quality and efficiency." 

One of the feathers in Ata's 
cap is its licensing arrange- 
ment with Levi StrauBs. It took 
Ben Gurion two years to per- 
suade the American manage- 
ment to agree to have Ata 
manufacture Levi Strauss 
jeans in Israel under licence. 
"We were the first Levi Strauss 
liccnceea anywhere in the 
world,” he boasts. Ata also 
manufactures for Levi Strauss 
Europe. 

Ata's main plant is located on 
the original site in Kiryat Ata 
near Haifa, with smaller fac- 
tories in Tiberias, Carmiel, 
Nazareth lilt, Haifa and the 
Druse Village of Yarka. Its 
production capacity per day is 
4,000 pairs of pants, 1,000 skirts 
and 2,500 shirts. 

One hundred per cent tex- 
turlsed polyester will be seen 
for the first time in Ata's winter 
collection together with, cor- 
duroys in different wales and 
flannelB. D 

Woman on opposite page is wearing 
denim akirt and corduroy blouson, 
and the child, a 2-piece corduroy 
outfit. On the right, the vest and 
skirt tire of cotton/ dacron; cor- 
duroy pantsuit features kimono- 
style top and trousers t urith waist- 
band and diagonal pockets. Shirts 
arc of supersoft flannel — all from 
Ala’s latest line. 
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THERE'S BRAND NEW excite- 
ment In knitwear this season as 
manufacturers vie with each 
other In stitch and style to 
create an Impression of warm, 
cosy comfort and sporty 
elegance. 

Despite conforming to trendy 
concepts of cowl necklines and 
multl-dlrectlonal ribbing, all 
knitwear manufacturers show- 
ing at Fashion Week have 
succeeded in putting their own 
individual mark on their 
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From Ruth'* creations for children. 


respective collections. 

Co-ordinates is the name of 
the game — and everybody's 
playing it, with GABI Model 
8ireaking : ahead in the realm of 
possibilities. 

LONG-TIME Gabl watchers 
know that Gabi Feinstain has a 
passion for poly tones. Com- 
bining four or five colours in 
Jacquards and fine stripes In- 
creases the mix and match 
potential, because every colour 
demands its own translation 
into skirts, vesta, sweaters, car- 
digans, jackets, pants and 
coats. And it doesn't stop with 
colour. 

In sweaters alone for in- 
stance, there are square, crew, 
V and polo necks. Cardigans 
have front fastening, aide 
fastening, shawl collars, no 
collars. Vests are all different 
lengths. 

Except for heavier tweedy 
knits, most textures have a 
baby fine softness. 

Gabi gives elegance to the 
fleecy look in silver grey, silk 
sheen chenille. 

Grey is one of the key colours 
this winter, graduating from a 
delicate pale pearl to a deep, 
solid charcoal. 

HELEN KNITS consulted the 
International fashion popularity 
poll and came up with nifty 
sweater dresses in mohair 
matte and shine. For their 
Western look, tasnles et al, 
Helen Knits in conjunction with 
their Italian spinners developed 
a special yam to give just the 
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right effect. 

Multi-flecked soft yarn 
creates a tweedy look with an 
almost sensuous softness not 
usually associated with tweed. 
Helen knits has gone in for the 
softies in a big way. 

"We're using nine different 
textures," says Arieh Shalom, 
the eldest of three brothers who 
expanded the company begun 
by their father 18 years ago. 
Arieh, with a bona fide degree 
in business administration, 
laughingly describes himself as 
"B.N. — Bachelor of Niba," 
where he worked for several 
years before joining the family 
concern six years ago. 

Helen Knits started out mass 
producing basic men's 
sweaters for the local market. 
Arieh, Kobi and Ronl persuaded 
their father to go In for high 
fashion and export. 

Today, Victor Shalom con- 
cedes that his sons were on the 
right track. Helen Knits sells to 
major department stores in 
Holland, South Africa, Ger- 
many and Scandinavia and Is 
planning an onslaught on the 
British market. 

Exports leaped from $450,000 
in 1978 to $700,000 last year. An 
even higher Increase Is an- 
ticipated this year. 

MIRI SHAFIR has designed a 
timeless collection for 
ADIRAM. (Sohlff- Atlas). 
Ton Inga in bottle green, plum, 
grey and tabac are muted to 
Btand the test of several seasons 
without becoming outdated. 

Shoulders in jackets and' 
sweaters are padded. Straight 
split skirts have rounded 
hemlines. Some of the jack 
quards are too matronly, but 
may sell to a market looking for 
something solid and servlcable. 

In the younger look, waist 
bands have taken on a new 
depth, reaching from the waist 
to the rib carriage. 

And speaking of rib, the akin 
ny rib sweater seems likely to 
be the hit of the season. It's the 


common denominator of all 
knitwear collections. 

Adiram's collection includes 
a large range of heavy knits for 
very cold climates. 


MOST OF NIRKAM'S collec- 


tion has been fashioned from a 
blend of latabswool and 


courteUe. Some of their men's 
cardigans are pure wool and 
heavy knit sweaters are a com 
bination of mohair, wool, 
acrylic and hylon. Sea and 
earth tunings create high eon 
traata In jacquards and stripes 
For women, Nirkam has 
jump suitB, pull-on pants, skirts 
and blouaons in a tweed-look 
fine knit, loose-line ' sweater 
dresses that can be worn with 
or without a belt, high* and V- 
neoked fitted dresses with 
matching vests and jacquard 
flapper dresses. Skirts are 
pleated, ribbed and oloche. 
Most of Nlpkam's women's 
range is : sporty. Among the 
hi ore., feminine Heins Are 
sweaters .with ruffled: collars 
and ouffo. 

Nirkam** Junior range of 


sweaters for 6- 16- year olds has 
attractive combinations of 
jacquards and solids. 

MOSAICS AND geometries 
make the first impression at 
DORINA, because the bright 
hues are the ones that really 
stand out. 

Dorina, one of Israel's 
veteran knitwear companies. Is 
a family concern established 31 
years ago by Yaacov and Leah 
Lessinger who were later Joined 
by their son Gldon, daughter 
Varda and son-in-law David. 

Yaacov Lessinger says of 
the creations designed by his 
wife and daughter: "I don’t like 
to call them knit wear, I prefer 
to call them knit-art." 

There are plenty of cowl 
necklines in the Dorina collec- 
tion, but no chin hugging polos. 
"Women want to be warm in 
winter,” explains Leah 
Lessinger, "but they don’t want 
to be stifled.” Among the best 
buys in the Dorina collection is 
a three piece double face 
Chanel suit. 

Dorina prides Itself on being 
texture conscious. Creations 
range from the sheerest silk 
knits to the heavy bulkles. 
What’s equally important here, 
is the art of colour matching in 
different yarns and in es- 
tablishing the depth of tones for 
positive-negative effects. 

Right from the start, Dorina 
was export oriented, enjoying a 
faithful clientele in Scan- 
dinavia, Holland, Germany, 
Switzerland, England and 
South Afrioa. Seventy per cent 


of production goes for oxport. 

If llic Lessinger family had 
hecn willing. Dorina could have 
grown much more than it has, 
but Ynucov Lessinger is notin! 
t crested in huge maas produc- 
tion. He wants the business to 
stay at u level where he can 
keep his finger on the pulse of 
everything. "1 don’t want bulk 
orders mid I don't want 
minimal orders," he says. 'Tin 
content to he somewhere In the 
middle between the two." 



From AvivoJ's jeans collection. 
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SEVERAL COMPANIES par- 
ticipating in Fall/Winter 
Fashion Week are expanding 
production lines to Include ad- 
ditional ranges. Among them 
are MIF and Til & Pily. 

MIF, which till now specialis- 
ed in ladles' wear, will be in- 
troducing a collection of men's 
wear; and Til & Pily are mov- 
ing up a rung from children's 
wear to a young look, which 
they refuse to call a junior 
range. The reason for the 
refusal is that styles will be 
manufactured up to size 42, 
which means that the fit is right 
for any age group. So, In fact, 
are most of the designs. 

MIF was founded in 1971 by 
Moshe and Mira Shachar. They 
began by manufacturing pants 
and blouses mainly for the local 
market, and after establishing 
a name for themselves, became 
an integral part of Israel 
Fashion Weeks. 

In 1978, when the popularity 
of pants waned, MIF switched 
to dresses. What has dis- 
tinguished every MIF collection 
is a steadfast refusal to cater 
absolutely to the whims of 
Paris, Rome, London and New 
York. 

While It has incorporated cer- 
tain current trends MIF has 
always retained the privilege of 
doing its own thing. This season 
for instance, while most 
fashion houses are going over- 
board for pleats, MIF has very 
few pleated garments* And, 
while so many are working 
hard to devise Ingenious 
designs for quilted fabrics, 
MIF will make only a token 
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showing of quilts to satisfy 
those buyers who are keen on 
the fabric. 

Conversely, MIF is con- 
tinuing with a trend which a 
great many others have 
already discarded — active 
sportswear. Warm, 
lightweight, brightly-coloured 
training suits will play a signifi- 
cant role in MIF’s winter collec- 
tion, all of which, this season, is 
very sporty. 

Skirts are mainly straight, 
but Mira Shachar has made 
some concessions for cloches 
and bell shapes. Shirts in 
polyester and wool are very 
mannish. MIF's menswear 
collection includes corduroy 
pants and blouson tops with lots 
of finely-chequered shirts. 

Mira Shachar, without any 
professional training, took to 
fashion as a duck takes to 
water. With a natural flair for 
design, she stands at the head of 
the company's design group. 
"Experience," she maintains, 
"la the best teacher." 

In previous years some 60 pdr 
cent of MIF's production went- 
to the local market. This year, 
more intensive efforts will be 
made to upgrade exports. 

The MIF label can be found in 
Belgium, Switzerland, Holland, 
England and Germany. Total 
exports last year were $400,000. 
The forecast for this year 1 b 
$ lm. 

TIL & PILY, slightly younger 
than MIF, quickly gained a 


good reputation for quality, 
durable, fashionable clothes for 
the 8-15 age groups. 

The first venture into export 
resulted In a modest $40,000, but 
by 1976, the company achieved 
$250,000, in overseas sales. Last 
year, the figure reached $500,- 
000, and there are already in- 
dications of a 50 per cent In- 
crease In 1980. 

Til & Pily decided to broaden 
the base of operations when 
designer Tzvlka Lahav pointed 
out that with minor ad- 
justments, his designs were 
suitable for any age group. To 
distinguish between children's 
and junior wear — the "young 
look" — the latter will trade un- 
der TP. 

For the new line, a wonderful 
range of fabrics has been im- 
ported from Italy, France and 
Germany. But corduroy, which 
is almost synonymous with Til 
& Pily, bears the reliable Ata 
trademark. Lahav has built the 
collection around four basic 
fabrics — flannel, 
wool/polyster, corduroy and 
drill. 

Actually, Til & Pily will have 
two firsts on this occasion. 
Besides their young look, they 
will also show knitwear for the 
first time. 

The main emphasis of all 
designs Is tone on tone. Styling 
is sporty, but elegant. All vests, 
for instance, are lined with 
fabrics to match the shirts with 
which they are teamed. 

In the hope of finding new 
markets south of the Equator. 
Til & Pily will be showing both 
winter and summer collections. 



White mtnft by Fredemtk Furs, doing better than ever they report. Mink 
seems to be a wonderful investment for those who can afford ft, Afr. 
Predemik says. Tourists are the main buyers, but some Israelis are also 
counted among Ms clients. 


IK fashions- a new spirit 


NEW YORK. — After 85 years 
of glamour and aucoeas, fashion 
Is ready for a change, designers 
concur. While their opinions are 
diverse and predictions for the 
1980s are in auoh vague torms 
as "constructive! vibrant, 
different," all indications are 
that nostalgia and radical chic 
are out and a new spirit Is about 
to be ushered into the fashion 
arena. Btyllng will probably bo 
more graphio, sharply defined, 
unfaddlst and uncluttered. 

Many of the old themes have 
played themselves out. In 1980, 
the retro fads will give way to 
easy-to-wear styles of the 
taodem American woman who 
works, moves about and is in- 
terested in looking chic and 
sexy while she Is comfortable. 

American women are buying 
[ewer Imports and the past year 
has seen many of the French 
and Italian boutiques in the 
department stores here replac- 
ed by American names. Even 
the rich, who are the potential 
trend-setters, do not want to 
look rloh and are tending to 
clothes that will parry them 
over for more than one s bason. 
.Israeli fashion photographer. 
Petsr Herzog, who moved from 
jn Italian firm to an American 
fashion house, arranged for me 
.to: meet some of the important 
names on Seventh Avenue who 
confirmed that they are facing 
a oruoial period as a, result of 
uncertain times. What will 
happen in the' '80s on the 
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Avenue will very muoh dopend 
on world events, they 
emphasize. Today's tense 
political situation, shakey 
economy and general unease 
are - keenly felt here as 
everywhere. Designers come 
and go, some disappearing 
almost overnight either 
because they caiinot survive In- 
flationary and labour costs, or 
because they have lost their 
rich backers. 

Recently, tor example, Ralph 
Lauren faced a crisis when the 
Chrysler Group 'which backed 
him went bankrupt. Were it not 
for a French company which 
Immediately took him on, .this 
Important designer, who has in- 
troduced the tweedy, county- 
style clothes and rakiBh 


takeoffs of men'B clothing, and 
Marlene Dietrich spinoffs, so 
popular, would have dis-’ 
appeared. 

Affecting fashion, too, Is the 
accent on individualism and 
self;expression, stimulated by 
the women's movement, which 
has been urging "do your own 
thing." To which designers are 
responding with clothes that 
proclaim: be anything you want 
to be; relax, be yourself. 

The revolution of well-being 
manifest in health foods, diets, 
jogging, and the greater body 
and soul consciousness, is also 
influencing the way olothes will 
look in the next deoade. 

Norma Kamali, one of the 
moBt innovative imaginations 
in America today, prediots en- 
vironmental clothes that are 
fun and will suit living con- 
ditions in fabrics that regulate 
body temperature. The political 
crises give clothes momentum. 
We need a bit of fantasy. 
Kamalf says, In our every day 
living, a little escape every 
morning and evening from 
world conditions. 

No doubt, this feeling has 
spawned the merry-go-round of 
styles and the dressing up and 
costumey looks of the gypsy, 
Morocoan, Joan Crawford 
retros. 

AMERICAN FASHION houses 
are beginning to depend less on 
dictates from abroad. The 
« decline In the purchasing power 
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The geometric look-—' black and 
teJifte plaited skirt combined with 
m troii' channel quilted black allfc 
Jacket. ipalst*turappad in bronae 
skins, from the Mary JjicFadden 
roUectioR.' 


of the dollar has made ft more 
costly to Import fabrics from 
the continent — the main 
resource of the American 
fashion industry — and from 
the Far East. 

American textile mills wll.l 
now have to face the challenge 
of competition. Inventive as 
America is, one designer 
pointed out, fpr some 
mysterious reason she has not 
achieved the standards of quali- 
ty and creativity of the Euro- 
pean textile industry. 

Mary MdFaddcn believes 
everything will be completely 
different In the '80s because the 
Europeans will price 
themselves out of the American 
market and American textile 
mills will come up with extraor- 
dinary Inventions. She predicts 
lndividuallstlcally oriented 
styles in the '80s, fabrics that 
are weightless and move with 
the body In colour coding. 

Geoffrey Beane believes that 
spring-summer 1980 fashions 
will be marked by greater 
simplicity, and fluidity, con- 
trasting fabrics, stretch fibres 
and pants in every kind ol 
material. Ho also predicts more 
emphasis on makeup, and 
accessories. 

The spectacular rise in the 
price of gold has. ironically, led 
to a concomitant rise In the pop- 
ularity of gold Jewelry, accor- 
ding to Mrs. Kathy Fisch, a 
production manager at the 
Relnhold Brothers Jewelry 
firm. Gold and BiWer jewelry 
.with precious and semi- 
precious stones are now in 
vogue. A diamond on a gold 
chain, Fisch says, is now the 
status symbol. □ 
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StayedOc dc^&s rumor mougers 


“TO THOSE thinking we’d go 
bankrupt, our Fashion Week 
collection Is the best denial." So 
says Guy Fulop, heir apparent 
to Israel's largest and best 
known leather apparel 
manufacturing concern, Beged 
Or. 

The company, which has been 
the subject of controversy for 
the past year or ao, was only 
three months ago, allegedly on 
the verge of bankruptcy. It 
appeared that Beged Or, the 
company which had done so 
much to promote Israel's 
fashion image abroad, was 
about to close down. 

The crisis In Beged Or 
became headline news when It 
was learned that the Israel 
Investment Corporation which 
owned fifty per cent of the stock 
in Beged Or, wanted to bow out 
of the partnership. Fear of how 
Boged Or's closure might affect 
the prestige and future of the 
whole of Israel’s fashion In- 
dustry-sent a flurry of concern 
through government circles. 
Tightening of credit was 
detrimental to production, so 
much so that workers in the 
firm's Mlgdal Ha'emek plant 
were sent home on vacation! 

Finally, in a bid to prevent 
the collapse of Beged Or', the 
government decided to act as 
guarantor for a $300,000 bank 
loan to the company, provided 
that the company's founder and 
president, Leslie Fulop, puts up 
an equal sum. Management 
powers are to be handed over to 
two government-appointed 
trustees. The nc has handed 
over Its shares to the govern- 
ment. 

How has Beged Or managed 
to stay afloat In the interim 
period? Surprisingly, with the 
.help of the local market. 
"We've been living off the 
boutiques,*' says Guy Fulop un- 
abashedly. "That's what's 
helped to keep us going. The 



An old hand at Beged Or explains how to work with leather to one of the company’s younger workers. 


Dizengoff Centre shop -is really 
& gold mine. On one particular 
day in December, we recorded 
sales of IL3QO.OCO. 

Other than the boutiques, 
Beged Or has received revenue 
through Its factory employees. 
Workers In Migdal Ha'emek 
removed garments from the 
stockroom and sold them 
privately from their own 
homes. The money derived 
therefrom was used towards 
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operating costs. 

GUY IS much more Interested 
In talking about fashion than 
finance. Whatever ills the firm 
suffers at home, Its Image 
remains untarnished abroad. 
When we met, Guy had just 
returned from a successful 


Paris showing of Beged Or's 
autumn-winter collection. With 
orders in hand, he was looking 
forward to Israel Fashion 
Week, where he was certain 
that the collection would meet 
-with the same enthusiastic 
response. 

The classic line that 
characterised Beged Or's range 
last February has been con- 
tinued. Guy agrees with leading 
Italian leather garment 


manufacturers that the time 
has passed for one-season 
loatherwear. Anyone who pays 
$800 or more for a leather gar- 
ment today, wants to wear It for 
several seasons. This attitude 
demands classic styling 
because gimmickry is a give- 
away to year of purchase. 

"We've taken all that was 
good In fashion In the last cou- 
ple of years and reconstructed 
It," says Guy. "The great 
fashion revolution started with 
the unconstructed blazer; but 
when you return to the classlce 
after the revolution, you don't 
go back to the pre-revolution 
days. You reconstruct the 
classic." 

Beged Or's colours ore all the 
hues of autumn, with its mul- 
titude of leaf tonings from a 
blscuity yellow to a rich bur- 
nished copper. The Beged Or 
silhouette is straightlsh, with 
defined waists and slightly bell- 
ed skirts. Sleeves are puffed 
and collars and lapels are get- 
ting bigger. 

There is an abundance of 
warm, bulky quilting and a 
breathtaking selection of co- 
ordinates. Guy's collection of 
leather and textile mix and 
match won much acclaim last 
year, and he’s done even more 
imaginative things with flannel, 
tweed and leather this year. 
Pants have the new, 
fashionable baggy look from 
waist to hip and then fall 
straight to the ankle. 

Bags and wallets will also be 
on display in the Beged Or 
showroom. This Is one area 
whore Beged Or still has come 
catching up to do. "We're not 
known as bag people," Guy ex- 
plains, "and it takes time for 
buyers to get to know us in this 
field." Those avallablo in the 
Beged Or boutiques are mostly 
hold-alls, but the now line for 
Fashion Week Is more sleek and 
compact. □ 
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DELIA ALL OVER THE WORLD 


Delta Textile Co. Ltd. is Israel's largest 
tricot manufacturer and exporter. 

Sold under different brand names, Delta 
supplies the biggest department store 
chains In Europe, the U.S.A. and many 
other countries. 


Delta's production range — all of 100% 
super combed cotton — Includes men’s 
and boy’s T-Shirts and golf shirts (both 
long and short sleeves). 

All Delta products are fully guaranteed- 



TRICOT BY DELTA 1979 $ 14.000.000.- EXPORTS 


pjjjj % 14 Ben -Yehuda St. Tel-Avly 
Phone. 29431 1-5; Tolex: 341807 Cables: DELT TEL Aviv 
Plant: Carmlel. Natarelh. Israel 


p F ° r fUr,her intorma,ion du,in fl weak, please visit our office in Room 405, Tel Aviv Hilton, 

You can also contact us at the Israol Export Institute, 

ToWBr ' 9 Ahad Hflflm Sti 11th ftnor Tel Aviv ' Tel: °3-653 oi 2 Fashion Center 
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Export Institute 
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FROM UNDERGROUND 

TO H EIGHT OF FASHION 


NEITHER Gizella Hoffman- 
Eahtal nor Ludwlk Roaenblum 
conform to any traditional im- 
age of underground fighters. 
They don't have a tough-jawed 
approach. There is nothing 
aggressive in their appearance. 

. No grim determination .is 
reflected In their eyes. 

She is always charm- 
ing, polite, soft-spoken — a 
lady in every sense of the word. 
He Is somewhat more 
boisterous, with a marvellous 
talent for Injecting humour into 
almost every conversation. 

Both were born In Poland, 
and In their separate ways, sur- 
vived the Holocaust. After the 
war, they met briefly in Italy, 
where Gizella was an art stu- 
dent. Ludwlk had studied 
mechanics before the Nazi in- 
vasion of Poland, but he had 
been so long removed from put- 
ting his studies to practical use, 
that he decided to go in for 
something else. 

As a refugee In Italy, Gizella 
didn't have sufficient funds to 
pay for her art tuition. Her 
professor suggoated that she 
might bo able to supplement 
her meagre resources by fin- 
ding work in one of the local 
clothing factories. She had 
never given any thought to 
working in fashion, but she 
needed the money. 

Her employers quickly dis- 
covered her artlstle talents and 
asked her to try her hand at 
design. 

IN 1947, Gizella arrived In Tel 
Aviv and joined the Irgun Zvai 
Leumi, one of the Jewish un- 
derground movements 
. operating in the years before 
the establishment of the State. 
Here, she again met Ludwlk. 

Gizella settled down to raise a 
family, and Ludwlk opened a 
Bmall workshop for the 
manufacture of children's 
clothing. "I didti't really want 
to go into fashion," he con- 

• SK!? 8 ' “ but in those days, It 
didn't require much know-how 

• or capital inyesment, so it 
fle *? 0d the best thing to do." 

r -.-One day Ludwlk presented 
! himself, at Gizella’ s hqme 
because hpi had a problem 
■r. jjtch he wanted to share with a 
V Wend * He had to go overseas, 
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and he had no one whom he 
trusted sufficiently to take 
charge of his business during 
his absence. Gizella un- 
hesitatingly offered to take the 
problem off his shoulders. 

When Ludwlk returned to 
Israel, he asked her to stay on. 
She was reluctant, but agreed 
to remain for another six 
months. As the end of that 
period drew near, he again urg- 
ed her to stay, and again she 
stipulated that it would be for 
only six more months. "We've 
worked together now for 27 
years," he chuckles, "but it was 
quite a long time before she 
stopped giving me six-month ul- 
timatums." 

ERO started operations In 1953 
in a 25-sq.m. workshop which 
had just enough room for four 
people. As business Improved 
the firm rented another 
building four times the size of 
its original premlsos, but the 
workload was so heavy, that 
even this wasn't enough. At a 
certain period, they were 
operating out of five different 
buildings in one street. 

Ten years ago, Ero moved to 
ItB current location at the rear 
of Tel Aviv’s central bus ter- 
minal. Today, there are 110 in- 
house employees as well as 
several outside subcontractors. 

Production of children's wear 
continued until 19BB, when Ero 
ventured into the teenage 
market, and from there into 
ladies' sportswear. 

What Gizella really wanted to 
do was work with leather, but 
both she and Ludwlk realised 
that It was risky to abandon 
their bread and butter trade for 
an area In which they had no 
specialized knowledge. 

For the next twelve years, 
Gizella taxed her imagination 
designing four completely 
different ranges each season 
ladies' sportswear, ladies' wool 
coats, ladles' suede and leather 
and men's suede and leather. 

Buyers were Enthusiastic the 
first time she showed a men's 
collection, until they learned 


that she was the designer. For 
some obscure reason, they 
could not reconcile themselves 
to the fact that a woman could 
determine a man's- fashion 
needs. Suddenly the collection 
that had met with favourable 
response, was categorized as 
"too feminine." 

Gizella simply could not un- 
derstand this brand of 
chauvinism. If it was all right 
for men to design women's 
clothes, why was it wrong for 
women to design men's 
clothes? 

ERO'S EXPORTS have 
progressed from $7,000 to 
slightly more than $2m. The 
company sells to Germany, 
Holland, Switzerland, England, 
Scandinavia, the U.S. and 
Canada. Ludwlk, who takes 
care of the financial side of the 
business, is interested In fin- 
ding additional markets In 
South Africa. 

What's In store for viewers of 
Ero's fall/winter collection? 

For ladies there are: quilted 
leather jackets with genuine or 
fake fur lining; cropped suede 
evening jackets appliqued with 
snakeskin; rust coloured 
leather car coats lined with red 
fox with matching cap; reversi- 
ble leather coats teamed with 
fake leopard that looks and 
feels like the real thing; knife 
pleated and six-gore suede 
skirts; sjiede and leather skirts 
with asymmetric seams; and 
stove-pipe pants in suede and 
leather. 

The men's collection in- 
cludes: welted leather 
blousons, apres ski jackets and 
car coats with poodle lining. 
One of these'Jackets Is actually 
a three-in-one: the poodle lining 
Is detachable and oan be worn 
as a fleeoy jacket on Its own; It 
can be worn under the leather; , 
and In warmer weather, the. 
leather can be worn without the 
lining. , 

Colours for women ore petrol 
blue (including fox trim) , bottle 
green, earth brown and terra 
ootta. The main shades for men 
are autumn green and copper. - 

Ero 1 b definitely going places, : 
and judging by the quality of 
this collection, a lot of people - 
will be going places in Ero. □ 


SHOULD A JEWISH 
ATHLETE GO TO 
THE OLYMPIC GAMES 
IN MOSCOW? 



Some people believe that sport and politics can bs 
separated. 


Others believe In the "words" of a famous German 
general, "sport Is the continuation of war by other 
means." 


For many Israelis the question of boycotting 
Moscow induces mild schizophrenia. Victims of 
sport boycotts over the past few years, they 
remember the Red Army basketball team's recent 
refusal to play In Tel Aviv. 

Telling the world how Israelis react, what's hap- 
pening on the local scene — attitudes, points of 
views, consensus — that's the job of The 
Jerusalem Post International Edition. 


Twenty four pages flown world wide every week 
to over ninety countries. 

It's the ideal way of keeping in touch. 



P.O.B. 81. JERUSALEM 
Ptoas* send The Jerusalem Post International Edition to: 


NAME 

ADDRESS.. 
CITY 


STATE ZIP..... 

My cheque lor (see rataa below) ia enclosed. 

Piute tend a gift oard to the recipient in my name. 

Name 

Add rote - * 

AIRMAIL aUBBCRiPTION BATES 

8 Months 1 Year 



26 issues 82 Issues 

U.S. A.. Canada US$19 US$36 

U.K., Europe - US$19 US$36. 

Other countries US$22 US$40 

Payment can be made In laraal Pounda at the tata pi 
exchange on the day of payment, plus' 12% VAT 
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